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Message froM our
chairMan, ceo & president
Even from our humble beginnings of one store in
an Iowa small town, Hy-Vee has always felt a sense
of responsibility for its employees, customers and
communities. As we’ve grown over the past 85
years, those feelings have only gotten stronger.
We understand that in order for our business
to remain strong, we must give back to the
communities in which we operate and set the
example for what it means to be a good citizen.
In this report, you’ll see that we do this in a number
of ways through:
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•

Providing healthy living features in our stores,
such as HealthMarkets and in-store dietitians
and clinics, as well as sponsoring community
fitness events.

•

Building green and being green. We believe
in building stores that conserve energy and
respect our natural resources; managing our
waste appropriately; and providing ways for our
customers to easily recycle and live cleaner.

•

Giving back to our communities in the form
of quality jobs with competitive benefits and
charitable giving. We give money and in-kind
donations to various organizations, but we also
believe in giving our time to help shape new
leaders.

•

Offering responsible products that fulfill a
mission and are responsibly sourced. Our
One Step™ products and Responsible Choice
seafood allow our customers to make a
difference with their buying dollars.

We’re proud of the strides we made in fiscal
year 2014 to uphold this thinking of operating
responsibly, but we also know there’s more work to
do. It’s our job to continue to look for ways Hy-Vee
and our customers can have a positive influence
on the environment and their communities. We
want to excite and educate a new generation of
customers on how their simple, daily decisions, like
the purchase of a One Step bottled water, can have
a lasting impact on the life of someone in another
country with no access to drinking water.
It feels good to do the right thing and give back to
others. It’s one of the many reasons we operate
Hy-Vee the way we do, and why we’ll grow our
efforts in years to come.

Randy B. Edeker
Chairman, CEO & President

about hy-Vee, inc.

235 StoreS

eiGht states
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suPermarket chains
in the united states
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In 1930, Charles Hyde and David
Vredenburg opened a small general
store in Beaconsfield, Iowa. That store
grew to become Hy-Vee — a company
known for excellent service and
reasonable prices. As an employeeowned company, Hy-Vee encourages
each of its more than 75,000
employees to help guide the company.
Our eight decades of outstanding
success is a testament to those

employees’ hard work and dedication
to the vision of our founders. Today,
Hy-Vee is synonymous with quality,
variety, value and superior customer
service. Our slogan, “A Helpful
Smile in Every Aisle,” expresses the
foundation of the company’s operating
philosophy.

Private cOmPanies
in the united states

75,000

EmployEEs
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5 new healthmarkets
completed and
50 expanded in 2014

2,000 people
completed Begin
lifestyle management
program

6 million pounds of plastic,
220 million pounds of
cardboard and 1 million
pounds of paper recycled
since 2011

5,945 new jobs added
across eight states in
FY2014

More than 6,300
participated in 2014
Hy-Vee Road Races

20 Des Moines-area
Hy-Vee stores diverted
1 million pounds of food and
organic waste away from
landfills in four months

$3.87 million in
part-time bonuses
awarded to 30,000
hy-vee part-time
employees in FY2014

Healthy You Mobile
traveled more than
3,000 miles in 2014

75 electric vehicle charging
stations at 25 Hy-Vee stores

$42 million corporate
and store donations in
FY2014

Helped iowa rank 16th
as part of Healthiest
State Initiative

Implemented use of biodiesel
and propane to reduce truck
emissions

More than $621,000
raised since november
2013 for three veterans
organizations

50,000 volunteer
hours logged since
2010

TM

products
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One Step product proceeds
have funded: 182,962 meals,
11 drinking wells,
420 community gardens and
14,000 new trees

ranked 5th in Greenpeace’s
responsible sourced seafood
report

Hy-Vee’s private label
canned tuna ranked 5th in
Greenpeace’s 2015 Tuna
Shopping Guide

Works with 262 local growers
across eight-state trade area

healthy liVing
For years now, Hy-Vee has been an industry
leader in promoting the health and wellness
of our communities. Whether it’s through
our HealthMarkets, in-store dietitians and
clinics, or the community fitness events we
sponsor, Hy-Vee strives to make the healthy
choice, the easy choice for our customers.

healthy liVing
hy-vee healthmarket
It has been nearly 15 years since Hy-Vee first
introduced the HealthMarket® concept, which
is a designated area in the store with natural
and organic products. In 2014, we added
five new HealthMarkets and completed more
than 50 expansions, as well as increased the
variety and number of products we offer.
Hy-Vee strives to make the HealthMarket
a focal point in many of our stores —
strategically placing it near the pharmacy and
dietitians to provide customers easy access.

2,000
PeOPle cOmPleted

BeGin™ in 2014
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50

cOmPleted

HealtHMarkets

new
HealtHMarkets

in-store dietitians
Hy-Vee’s 224 registered and licensed in-store
dietitians are a credible source of information
for our customers and provide numerous
services. From the HealthyBites newsletter
and individual store shopping tours to health
screenings, cooking classes and the Begin™
healthy lifestyle program, they provide
dietetic coverage at 96 percent of our stores.
Begin™ is a 10-week lifestyle management
program offered to customers and employees.
This healthy lifestyle program emphasizes
eating for good health, weight loss and being
physically active. Since the program’s launch
in 2014, our dietitians have helped more than
2,000 individuals complete it.
To combat childhood obesity and educate
youth about ways they can adopt a healthier
lifestyle, we launched Begin™ 4 Kids. The
four-week program teaches families to be
healthy, fit and happy. As part of the program,
children receive a store passport, enabling
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exPanded

them to go on a journey with a dietitian
through the Hy-Vee produce section and
learn why produce picks are good for them,
as well as sample food in new and exciting
ways.
In addition to the Begin programs, our
in-store dietitians hold several store and
community events, such as nutritional
demonstrations, health fairs and fitness
activities, like Zumba in the parking lot.

in-store clinics
To expand our focus on health and provide
customers a one-stop shop and access
to greater health care services, we have
partnered with local health care providers
to offer quick-care clinics in several of
our stores. The community health care
organization operates the clinic and staffs it
with doctors and nurses who help care for
patients. In 2014, Hy-Vee opened 20 of these
in-store clinics, and in the next three years a
total of 100 clinics will be added across the
company’s stores.

community Fitness
Hy-Vee supports a number of events within
its communities that promote fitness,
including the Hy-Vee Road Races at the Drake
Relays; Exercising Your Character, a highenergy event where elementary students
learn about building strong character through
healthy living; and the new Hy-Vee Pinky
Swear Kids Triathlons and 5k Family Runs.
In April 2014, we hosted our second annual
Hy-Vee Road Races presented by Kellogg’s
at the Drake Relays in Des Moines, Iowa. The
adult events include a half marathon, 10K and
5K, and they brought together more than
6,300 participants from seven countries and
35 states.

hy-vee Pinky swear kids triathlons &
5k Family runs
In March 2015, we announced a new
partnership with the Pinky Swear Foundation,
a national charitable organization that
supports children with cancer and their
families through fundraising kids triathlons
and other events. This unique partnership
brings the Hy-Vee Pinky Swear Kids Triathlons
to Des Moines, Minneapolis, Omaha, the Quad
Cities and Kansas City in summer 2015. In
addition, 5K Family Runs will be held in all the
cities except Minneapolis.
The new Hy-Vee Pinky Swear Kids Triathlons
and 5K Family Runs will be fun, accessible
and engaging for children at all fitness levels
and will focus on participation rather than
competition. The primary purpose of the

swim, bike and run events is the fundraising
aspect, in which kids raise money to help
kids with cancer by easing the financial and
emotional impacts they and their families
experience.

iowa’s healthiest state initiative
Hy-Vee was instrumental in helping to launch
the Healthiest State Initiative, whose goal
is to make Iowa the healthiest state in the
nation by 2016 through a community-focused
effort. This private/public initiative strives
to inspire Iowans and their communities
throughout the state to improve their health
and happiness. Hy-Vee continues to be
committed to the partnership, providing
a $300,000 grant in 2015 to help with the
program’s mission over three years.

6,300
ParticiPated

healthiest state

initiatiVe
ranKings
1

10
ranKed #16
in the nation
in 2014

20

30

in 2014 hy-vee rOad races

40

50

7

healthy liVing

3,000
miles traveled in 2014

hy-vee healthy yOu

mOBile activities
Biometric
screenings
•
•
•
•
•

cholesterol
Blood Pressure
Blood Glucose
hba1c
Bone density

Flu shots

Dietitian and Chef
healthy cooking
demonstrations

Gluten-free expos
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hy-vee healthy you mobile

Blue rewards

In 2013, Hy-Vee launched a mobile health unit,
dubbed the Hy-Vee Healthy You™ Mobile, to
attend large events and offer health care, such
as flu shots and health screenings from Hy-Vee
dietitians and pharmacists. The bus is active
52 weeks per year and offers a mobile health
fair that includes cooking demonstrations,
food sampling, store tours and product
education. Because of the first unit’s success,
we plan to expand our fleet to nine Healthy
You Mobiles over the next three years, which
will offer health care services across our
eight-state region.

In fall 2014, Wellmark Blue Cross and Blue Shield,
Hy-Vee and UnityPoint Health jointly announced
Blue RewardsSM, a unique new option in health
insurance designed to reward customers for
healthy behaviors. Designed with the busy,
health-conscious consumer in mind, Blue
Rewards health insurance provides the highest
benefits and lowest costs when members use the
coordinated care of UnityPoint Health doctors
and a network of select providers, and when
they fill their prescriptions and receive dietitian
services at Hy-Vee.

enVironMental

coMMitMent

Hy-Vee believes a healthy environment
and healthy communities go hand in hand.
That’s why our sustainability mission is to
promote the well-being of our customers,
employees, communities and the global
environment. From building energy efficient
stores and increasing recycling rates to
promoting reusable shopping bags, Hy-Vee
is committed to making sustainable choices.

enVironMental
coMMitMent
Food waste reduction, donation
and diversion
Waste reduction is a key component of
Hy-Vee’s overall sustainability efforts. Our
stores constantly work to reduce their
food waste through inventory and shelf
management, which can help forecast the
demand of food.
We encourage our stores to focus on
increasing the amount of food and organic
waste being diverted and donated. Products
that are still safe to eat and nutritious are
donated to local charitable organizations.
Food that is not donated is diverted primarily
to composting operations.

•

Generates about 800 pounds of soilenriching compost

•

As compost, helps retain 300 gallons of
water per acre and reduces the need for
agricultural chemicals

recycling
Both in stores and at our distribution centers,
we are continuing work to increase recycling
rates for recyclables, including cardboard,
plastic, paper and cooking grease. In the
last three years, these efforts resulted in the
recycling of an estimated 220 million pounds
of cardboard, 6 million pounds of plastic and
1 million pounds of paper.
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•

Saves 3 cubic yards of valuable landfill
space

•

Eliminates approximately 5,000 gallons of
methane, a green house gas

In addition to encouraging customers to
bring reusable shopping bags, we encourage
customers to recycle their plastic bags.
Stores place recycling bins at their entrances
so plastic bags can be returned to our
warehouses and re-entered into the supply
chain. Hy-Vee also partners with the Iowa
Grocery Industry Association for the Build
with Bags program, which offers community
grants to purchase recycled plastic
equipment for parks and schools.

shopping Bags
Hy-Vee encourages our employees to
increase item counts in shopping bags,
thus reducing the number of plastic bags

In four months, the 20 Des Moines-area
Hy-Vee stores diverted more than 1 million
pounds of food and organic waste away from
landfills. That amount is equivalent to 250
tons of compost, enough soil amendment to
enhance growing on more than 25 acres of
crops.
To put this in perspective, one ton of recycled
inedible food waste:

customers take home. We also sell reusable
shopping bags, and many stores offer
discounts to customers who shop with a
reusable bag.

220 million

pounds of cardboard

recycled
oVer the past

6 million

3 years

pounds of plastic

1 million
pounds of paper

Green BuildinG Features
•

GreenChill
adVanced refrigeration

PartnershiP

responsible Building choices and
energy efficiency
Hy-Vee strives to build and renovate stores
with recycled and energy- and waterefficient materials. We consider the potential
environmental impact during every part
of the store design process, from lighting
choices to roof design.
Eco-friendly features of our new and renovated
stores include:
•

Natural and high-efficiency lighting, such
as roof windows or automatically dimming
LED lights

•

Recycled materials for steel structures,
foundations and concrete wall panels

•

Ventilation systems for high-quality fresh air

•

Native landscaping and motion-activated
toilets and faucets to reduce water
consumption

•

newer hy-vee stOres
Only use reFriGerants
with zerO OzOnedePletinG POtential
all hy-vee stOres
Only use reFriGerants
accePtaBle By ePa’s
snaP PrOGram

Energy conservation is also an important
element of Hy-Vee’s sustainability efforts.
As part of this, we regularly test and analyze
our energy consumption levels, making
adjustments as needed. We recognize the
amount of energy our refrigeration systems
use, and Hy-Vee is investing in state-ofthe-art equipment to help minimize leaks
and waste. We also participate in the
U.S. Environmental Protection Agency’s
GreenChill Advanced Refrigeration
Partnership to further reduce emission of
greenhouse gases.

ample bicycle storage
helps encourage and
support employees and
customers who bike to the
store.

Focused leD
parking lot lighting
conserves energy by
eliminating light beyond
the property or into
night sky.

Ventilation system
designed to ensure highquality, fresh air circulates
throughout the store.

motion-sensored
refrigerated cases
help conserve energy and
are highly efficient.

Wind- and solar-powered
parking lot lights
denote the location of
electric vehicle charging
stations.
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enVironMental
coMMitMent

75

imPlementinG use OF

BiOdiesel

charGinG

statiOns
at 25 stOres
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electric vehicle charging stations

transportation

We are working to make it easier for customers who have chosen
electric vehicles as their preferred mode of transportation. Twentyfive stores are equipped with 75 electric vehicle (EV) charging
stations, with many more to come.

Hy-Vee is actively working to lessen the environmental impact of our
fleet of transportation vehicles. Changes to improve our sustainability
in this area include improving fuel efficiency and changing the
technology we use in our trucks.

In fact, it was announced in January 2015 that three more Hy-Vee
store locations in the Kansas City area would receive EV charging
stations as part of the Kansas City Power & Light Company’s Clean
Charge Network, an initiative to install and operate more than 1,000
of the stations. Through the electric company’s partnerships with
Nissan Motor Co., Hy-Vee and companies at other host locations, the
Clean Charge Network will offer free charging on every station to all
drivers for the first two years.

Improvements to our trucks include:
•

Onboard computers to reduce idle times

•

Use of biodiesel and propane to reduce emissions

•

Utilizing vortex traps, trailer side skirts and other kits to make the
vehicles more aerodynamic and use less fuel

coMMunity
leadership
Hy-Vee believes strongly in giving back
to communities. We are involved in a
multitude
of
national
organizations
and local initiatives. Our stores and
employees are passionate about their
participation in their communities, which is
demonstrated through strong financial and
product support, as well as volunteerism.

bringing Jobs
to coMMunities

Hy-Vee is committed to the communities
in which it operates. We added 5,945 new
jobs throughout our eight-state Midwestern
trade area in fiscal year 2014.

5,945 total new jobs
in Fy2014

Iowa

1,573

employee Ownership
For its entire 85-year history, Hy-Vee has
been an employee-owned company. Unlike
other companies where management from
the corporate office makes decisions on
pricing and products, our employees make
decisions on pricing and products, and what
happens at the store level.
Becoming an employee owner is as simple as
participating in the Hy-Vee 401(k) plan, which
is the largest stockholder in the company. A
portion of each year’s company matching
contribution is invested directly into the
Hy-Vee Stock Fund.
At Hy-Vee, employee ownership is defined by
autonomy, empowerment and action.
1.

Illinois
kansas
Minnesota

879
527
130

Nebraska
south Dakota

14

1,612
306

Missouri

541

Wisconsin

377

autonomy — think independently
Each of our 235 stores is autonomous,
which means one store can decide to run
a sale or stock a specialty product even
if none of our other stores do the same.
Because many decisions are made at
the store level, employees get to choose
everything from the types of items the
store stocks and the services it provides
to how items are displayed and priced.
What makes Hy-Vee’s autonomous
structure so successful is our focus on
customer service.

2. empowerment — take charge
Autonomy gives employees a voice
in decision-making, which means that
they’re empowered to do whatever
is needed to take care of their stores,
their customers and their communities.

Because employees have the power to
make decisions quickly, they are able to
better fulfill Hy-Vee’s brand promise of
making lives easier, healthier and happier.
3. action — Perform exceptionally
Empowering employees via autonomy
gives them the authority and confidence
to take action in their stores and drive
positive change. And when employees
are inspired to perform exceptionally,
it doesn’t just benefit our stores — it
benefits Hy-Vee as a whole. When
everyone cares about how they perform
in their positions, it allows us to better
serve our customers.

emPlOyee
Ownershi P
Gives us a steP uP
emPlOyee OwnershiP

autOnOmy
1.

actiOn
2.

emPOwerment

3.

Road of Gold
Hall of fame

$3.87 milliOn

in part-time bonuses

tO mOre than

30,000

part-time employees

4
4

drivers
reached
1-million-mile maRk

aCCIDeNt-Free

and
drivers
reached

2-million-mile maRk

aCCIDeNt-Free

Part-time employee Bonus

rewarding safe drivers

customer experience Program

In 2014, we introduced a bonus program
for part-time employees. Hy-Vee gave a
total of $3.87 million in part-time bonuses
to more than 30,000 part-time employees.
The initiative was designed to help part-time
employees understand and embrace their
stake in employee ownership. Rewarding
our part-time employees in this way helps
create an environment of engagement and
teamwork; and it’s a rare initiative not found
at many other companies.

Keeping our employees safe and
providing a safe work environment are key
considerations. That’s why Hy-Vee honors its
drivers at specific intervals for consecutive
miles driven without a preventable accident.
Ninety-nine drivers received awards in winter
2014 for milestones reached the previous
year. Individuals with more than 1 million
consecutive accident-free miles are inducted
into the Road of Gold Hall of Fame. In 2014,
four drivers surpassed the 1-million-mile mark
and four exceeded the 2-million-mile mark of
being accident-free.

We do not want great customer service to
go unrecognized. In 2014, we launched the
Customer Experience Program to evaluate
customers’ experiences while shopping in
our stores. As part of the program, trained
customer experience analysts visited all our
stores several times a month and rated them
in areas such as conditions, employee image
and customer satisfaction. More than 10,000
evaluations were conducted in 2014, and the
six top-ranked Hy-Vee stores were recognized
and their employees received bonuses.
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coMMunity
leadership
1.25 milliOn

$

Giving Back

community Outreach award

Through a combination of corporate giving
and store donations, Hy-Vee remains a
devoted and active partner with a wide
variety of organizations that make a positive
difference across our eight-state region.
To the left are some of the most significant
corporate contributions Hy-Vee made in 2014.
In addition, local stores donate thousands
of dollars and volunteer hours each year,
tailoring contributions to meet the needs of
their local communities.

For the third year in a row, Hy-Vee received
a Food Marketing Institute (FMI) Community
Outreach Award. In January 2015, we
received the award in the category for youth
development programs. The award honored
the Hy-Vee/Sanford Legends program, which
strives to teach young people about integrity
and character through participation in sports.
The program leads young people on a path
of health and wellness while also encouraging
them to develop as individuals and leaders.
Throughout the program’s nine-year lifetime,
it has raised a total of nearly $1.3 million
and about 26,000 kids have participated in
Legends events.

750,000

$

26,000

621,000

kids have

$

100,000

$

$
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50,000

ParticiPated in
leGends events

42 million

$

Corporate & store

Donations
during FY2014

received

Fmi
Community
Outreach

award

14

honor
flights

83,000 Free

2,300 Veterans

breaKfasts serVed to

Veterans in 2014

visited washinGtOn, d.c.

supporting the military
Hy-Vee fully supports U.S. military veterans
and active service members and strives
to honor their contributions to our nation.
Hy-Vee Homefront is an initiative that
encompasses all of our military assistance
efforts and programs.
In 2013, we signed a statement of support
with the Employer Support of the Guard
and Reserve (ESGR), an office in the U.S.
Department of Defense. The following year
we received a Secretary of Defense Employer
Support Freedom Award nomination for our
support of employees serving in the Guard
and Reserve.

In 2014, Hy-Vee launched a new recruitment
program to attract veterans and active
service members to join our team. The
program offers veterans several relocation
benefits, including a signing bonus,
transportation of household goods and an
allowance on mortgage closing costs.
Since November 2013, four Round Up for
the Homefront events helped Hy-Vee raise
more than $621,000 for three veterans
organizations. The events, which have been
very well received, allow customers to round
up their grocery bill to the next or any dollar.

six years, we have helped sponsor 14 Honor
Flights, which have taken approximately
2,300 veterans to Washington, D.C., to visit
memorials dedicated to their service and
sacrifice. In addition, Hy-Vee has offered free
Veterans Day breakfasts for more than 20
years, and we served more than 83,000 free
breakfasts to veterans and their spouses at our
stores in 2014.

Hy-Vee has also sponsored Honor Flights and
provided Veterans Day breakfasts. In the past
17

coMMunity
leadership

650 Hy-Vee employees
ParticiPate in the rOnald d. PearsOn
citizenshiP PrOGram

ronald d. Pearson citizenship
Program
Founded in 2010, Hy-Vee’s Ronald D. Pearson
Citizenship Program encourages employees
to volunteer in their neighborhoods in
order to help build stronger, more vital
communities. Program participants each
contribute 250 hours of community service.
Approximately 650 Hy-Vee employees
participate in the Ronald D. Pearson
Citizenship Program and have logged nearly
50,000 hours to date.

50,000

vOlunteer hOurs lOGGed

pledged

500
wOmen mentOrs

18

million women mentors

Good neighbor

The Million Women Mentors initiative is a
national campaign that launched in January
2014 to increase the number of young
girls pursuing the industries of science,
technology, engineering and math. Over the
next four years, Iowa’s statewide goal is to
recruit 5,000 men and women mentors for
girls 12 years and older who are interested
in STEM fields. Hy-Vee joined the effort by
committing major support and pledging
500 mentors.

In 2014, Hy-Vee donated $1 million to Drake
University in Des Moines, Iowa, in support of
the Robert D. and Billie Ray Center, which
will serve as a regional center for the national
Character Counts organization. Character
Counts encourages and helps citizens
practice and recognize good character. In
addition, we made a gift of $500,000 to the
University of Iowa Children’s Hospital in Iowa
City, Iowa, to help with the construction of a
new state-of-the art hospital.

products
As part of our mission to make lives
easier, healthier and happier, Hy-Vee has
a wide range of products that support
the environment, local economies and
our communities. Customers can find
the items that best align to their lifestyle
choices, whether they are looking for
locally grown organic produce or seafood
that has been responsibly harvested.

products
One step
At Hy-Vee, we believe it only takes one step to
make a difference. If we take that step together,
we can help people in our communities and
around the world overcome some of the
difficulties that affect their well-being. That’s
why we created the One Step™ program, which
offers our customers a selection of everyday
products with a portion of their proceeds going
to relevant, worthy causes. The products include
a 5-pound bag of russet potatoes, shredded
wheat cereal, paper towels and bottled water.
Here’s how the One Step products have
given back:
•

One Step Water profits have gone toward
the completion of 11 clean drinking water
projects in South Africa, South Sudan,
Lebanon, Tanzania, Nigeria, Haiti, Kenya and
Chad.

•

One Step Russet Potato proceeds have
funded One Step Community Garden Grants
to create 420 community gardens.

•

One Step Paper Towel profits have
supported the planting of 14,000 trees in
the flood-damaged Wilson Island State
Recreation area near Council Bluffs, Iowa.

•

20

One Step Cereal sales have donated 182,962
meals through Meals from the Heartland, a
non-profit organization of volunteers who
package highly nutritious meals for the
needy.

182,962

11

Meals

Wells

420

14,000

GarDeNs

trees

responsible choice seafood
Hy-Vee is dedicated to providing our
customers the best quality and selection of
seafood, and we know that the best seafood
comes from healthy oceans. Our Responsible
Choice seafood program offers a diverse
selection of responsibly sourced fresh and
frozen seafood to our customers.
In 2014, Hy-Vee created the Responsible
Choice Sourcing Commitment to protect
marine resources and ensure future seafood
supplies. Through that commitment, Hy-Vee
pledged that by the end of 2015, it would
sell 100 percent responsibly sourced fresh
and private label frozen seafood that is rated
as a Green “Best Choice” or Yellow “Good
Alternative” by the Monterey Bay Aquarium’s
Seafood Watch program; certified to an
environmental standard equivalent to these
ratings; or sourced from credible, time-bound
improvement processes. As of January 2015,
79 percent of Hy-Vee’s seafood meets that
commitment.
In 2014, Hy-Vee ranked fifth in Greenpeace
USA’s Carting Away the Oceans report,
which evaluates sustainability efforts of the

country’s top 26 retailers. Greenpeace noted
our efforts to protect the Bering Sea Canyons
as well as our impressive debut ranking.
We were recognized again by Greenpeace in
March 2015, when our private label canned
tuna ranked fifth in Greenpeace’s Tuna
Shopping Guide and praised for its pole-andline or pole-and-troll fishing methods, which
have minimal impact on other species.

hy-vee homegrown
For more than eight decades, Hy-Vee stores
have built relationships with farmers and
producers in their communities. We believe
that selling local products is a great way
to support local economies and reduce
environmental impact, all while providing
customers with fresh, high-quality options.

Working with
local growers
in every state
104

37
9
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To help reduce the number of miles our food
travels to reach our stores, we created the
Homegrown program. We work with 262 local
growers in our eight-state operating area to
manufacture, produce or grow Homegrown
products, and they are always marked so
Hy-Vee customers know exactly where their
food comes from.

ranKeD 5Th

in GreenPeace usa’s

cartinG away the Oceans rePOrt

13

17

32

41
21

In alliance with our sustainability efforts, this report has been printed on paper that meets the Forest
Stewardship Council’s certification of being 100 percent sourced from well-managed forests and that contains
10 percent recycled fiber.

10% recycled fiber

To learn more about Hy-Vee’s sustainability initiatives, please visit www.hy-vee.com or
contact sustainability@hy-vee.com.
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